
AEWON WOLF  FULL BIO 

BACKGROUND and 
OverView 

He is a LLB Law graduate from the University of Kwazulu Natal, Aewon Wolf has 
a firm belief that education is the only currency that will allow Durban and SA to 

grow and thrive. In the past in his days of being in the group “Slivabaq” later 
known as “Skyroq Nation” he had featured on Russell Simmons official blog 

Global Grind, had a song commissioned for “Kourtney and Khloe take on Miami 
“ season 2, featured in Ireland’s official MTV Blog and had been playlisted on 
New York’s no.1 Hip Hop radio station, Hot 97 before going solo as “Aewon 

Wolf”, This was all before the era pf Social media so there was little local 
coverage or recognition for these achievements. He is also the founder 

RUNDBN and The Wolfpack. 

Aewon is possibly one of the most successful truly 
INDEPENDENT artists in the country despite being 

offered many lucrative deals with major records 
companies. 

He has chosen to stay independent, and manages his 
own brand himself purely as a means to maintain his 

freedom as a creative that is diverse. 

Aewon shuns the extravagances and excess that is typically 
promoted by the rap industry, and promotes a simple and 

meaningful lifestyle that is dedicated in developing the 
youth and giving back to his community. He is a strong 

believer in finding your own truth and living it while 
spreading as much love and positivity while doing it. 



He is the founder of a youth centre called “The Werehouse” 
in Durban which provides guidance, counselling, studio, 
rehearsal space and performance platforms for young 

creatives in Durban. He has taken time out of his own career 
to build and launch this centre which is currently at the heart 
of building a new, fresh and sustainable creative industry in 
Durban. It acts also a special events venue that has hosted 
tours and artists such as A.K.A, Nasty C, Shane Eagle, Dj 

Tira, Oliver Mtukudzi and more. 

SOLO CAREER 

AEWON WOLF does not fall into any category you might try to place him in, 
except maybe being authentically South African in his diversity. Aewon has had 
antagonistic approach to notoriety and fame by constantly pulling back when 

necessary to find himself. He embraces the idea of health over wealth and acting 
against the nature of most hip hop artists he promotes a simple and holistic 

lifestyle. He has also closely guarded his mental health by focusing his time on 
helping others and doing things that benefit the world around him. He has 
chosen to base himself in Durban, his home city despite it’s lack of media 
coverage for these above reasons, to build a better world, starting with his 
home. In spite of the lack of resources in his hometown he has managed to 

harbour a very fruitful and successful career in the South African music industry 
listed below. He has now decided to return to the music industry full time with 
his project :”The Return” in which he states clear his terms for his return and 

what he stands for. 

LIVE SHOWS 	

Aewon has head- lined on most of South Africa’s major festivals namely, 

Rocking The Daisies, Oppikopi, Splashy fen and at brand events such as 

Major League Gardens, Stay Fresh, Pop Bottles, Durban July Boomtown 

and GoodSundae on numerous occasions. He has also opened for diverse 



group of international acts such for JUSTIN BIEBER with The Wolfpack, T.I in 

both Johannesburg and Durban and fearured as one of the only two acts to 

perform at the Official Nicki Minaj AfterParty in Johannesburg.. Aewon was 

also the headline act at the NH7 Weekender Festival in INDIA. Aewon has 

also performed at many corporate events throughout his career  

TV & RADIO 

Aewon Wolf has performed in the prime time slot of the 2018 Miss South Africa 
pageant amongst many other TV specials such as the Vuzu Hustle finale. He has 

been on numerous music shows such as the No.1 music show in the country 
“LIVE AMP”, Club 808, Turn up Channel O and more on many occasions. He 

has charted on all music platforms such as Metro FM, YFM, uKhozi FM, 5fm, 94. 
7, Good Hope fm, iTunes and  even Shazam. He is consistently interviewed 
across all media platforms, from tv shows such as Expresso on SABC 3 to V 

Entertainment on VUZU. He has done collaborations with radio stations such as 
shooting a whole music video with East Coast Radio breakfast team to a Live 

Studio performance with 5fm at the Red Bull Studios. 

Aewon has his own show on SABC1 called “One Mic” which airs weekly 
with a viewership of over 3 million and features as a guest judge on numerous 

episodes of the upcoming show “Break Da Beat” also flighting on SABC1. 

Aewon Wolf is also beyond just a musician, and is a writer and Director, having 
directed or co-directed all his videos and having writing credits on a number of 

chart topping singles from other artists. 

Over and above all of these achievements Aewon Wolf is the founder of The 
WolfPack a collective that has changed the landscape of South African music. 

BRAND PARTNERSHIPS 

Aewon Wolf was the face of “Cell C” (the 3rd biggest mobile network in South 

Africa) pre-paid for 2 successful years. He has been a brand ambassador for the 

international shoe and skate brand “DC shoes” for many years till 2018 choosing 

to no longer limit himself as he’s grown beyond his skater background.  He has 

also been the brand ambassador for international alcohol brands such Bacardi 



and Hienieken, but also recently stopped as chosen to no longer drink alcohol, 

smoke or eat meat as a personal healthy life choice. He is also one of the South 

African Game Changer brand ambassador for the 2018 VW Polo and an active 

influencer for various brands he believes in. 
 

THE WOLFPACK 

The Wolfpack is a creative collective from Durban. They are the embodiment of 
the new South Africa, being multi racial, multi gender and cross genre. The 

WolfPack has on many occasions been referred to as the face and voice of the 
youth of South Africa. The Wolfpack has been dominating the charts on radio 
and TV. With number one hits like “Back To The Beach” by Kyle Deutsch & 
Shekhinah, “A Week Ago” by Aewon Wolf, “Walking And Dabbing” by 

Aewon Wolf, “Let You Know” by Sketchy Bongo & Shekhinah, “All Night“ by 
Kyle Deutsch, “Juice Back” by Nasty C and “Nomusa” by WTF among others. 

Wolfpack has originally housed such names as Sketchy Bongo, Kyle Deutsch & 
Shekhinah, Nasty C, Gemini Major, WTF and of course Aewon Wolf. Some 

of which have moved on to sign with major labels, as WolfPack was not an 
official record label at the time. The new generation of The Wolfpack includes 
names such as Kaien Cruz who was recently featured on major singles such as 
“They” by Aewon Wolf and “Love Me In The Dark” by Sketchy Bongo, and 
Cruz, Rude Boyz who produced the megahit by Okmalumkoolkat “Gqi” and 

recently toured the U.S. 

Most members of the Wolfpack are verifed on twitter and have huge social 
reach on all social media platforms. Having been a part of huge media 

campaigns which feature the entire pack like the Cell C Mega Bonus, MegaData 
and Summer Campaigns, as well as “Back to the Beach” being used as the 

theme song for the Engen Campaign and the DSTV Summer Campaign. 

At the moment you can find all Wolfpack members playing shows all over the 
country, from clubs, to stadiums and have reach in all markets. Aewon Wolf has 
recently opened for T.I in both Johannesburg and Durban and one of the only 
two acts to perform at the Official Nicki Minaj AfterParty in Johannesburg. He 



has also headlined at Major League Gardens, Stay Fresh, Pop Bottles and 
GoodSundae on numerous occasions. Kyle and Shekhinah officially closed the 

main stage at the Durban July 2015, headlined at Fashion Week in 
Johannesburg and Cape Town as well as 5FM Live Loud Concert. Sketchy 

Bongo and Shekhinah were on of the only four acts to perform live at Miss South 
Africa 2016. The entire team headlined at Rage 2015, Millers Freshers Eve, 

Gagasi Beach Festival, Redds carnival and East Coast radio Durban Day Picnic. 
In 2016 & 2017 they headlined the Corona Sunset Festivals and were the 

only opening act for Justin Bieber’s Purpouse tour that played in Cape 
Town and Johannesburg. 

All members have been on music shows such as the No.1 music show in the 
country “LIVE AMP”, Club 808, Turn up Channel O and more. The Pack have 
Charted on all music platforms such Metro FM, YFM, uKhoziFM, 5FM, iTunes 

and Shazam. The 5FM chart has on many occasions been nicknamed “The 
Wolfpack Top 40” because of the amount of singles they have on the chart. 

They are consistently interviewed across all media platforms, from tv shows such 
as Expresso on SABC 3 and V Entertainment on VUZU and even been featured 

as celebrity contestants on Friends Like These on SABC 1. They have been 
covered in all major newspapers and magazines such as Daily News, Sunday 

Times, Drum, You and People magazine. The WolPack has well over 3 million 
streams over Youtube, Soundcloud, Apple Music, Spotify and Deezer. 

Recently Wolfpack member, producer Sketchy Bongo, signed a worldwide artist 
deal with Sony and UltraMusic in the US. This deal will give Sketchy Bongo and 

the Wolfpack international exposure and have their music played on TV and 
radio stations worldwide. Aewon Wolf and Sketchy Bongo have also toured the 

US. 

 

The Werehouse 

The Werehouse is a youth/lifestyle center and special events venue founded by 
Aewon Wolf (Arnold Phillips) in 2016. By day, the space the space served as 
lifestyle/rec centre for Durban’s creative youth. It provided the youth for free, 
a rehearsal space, a fully equipped recording studio, a performance stage, and 



there’s access to musical instruments, Wi-Fi, and learning materials that helps 
youngsters to gain knowledge in their chosen creative field. 

The costs of all this were offset by the place also being a for hire venue that 
caters to corporate functions, birthdays, weddings and other events in that 
vein, and also by hosting musical tours, listening sessions, album launches and 
a variety of gigs. Hosting Shows such as Oliver Mtukudzi’s last South African 
concert, A.K.A’s Touch my blood tour, VW 2019 Polo launch,  Muzi’s Afrovision 
listening session, Shane Eagle’s Yellow Tour, and Red Bull’s 3 Style finals, 
Lalela sessions, and many other events. 

The idea for the space came to Aewon when he pulled away from the 
mainstream music industry in 2016 and sought a way to give back and help 
other creatives in Durban. He started the project with his own savings with not 
a lot of experience and fought hard to maintain it’s upkeep with the few 
events he had in it’s beginning. He then realised he needed help which lead 
him to meeting two brothers-in-law, Kruban and Santush, who shared his vision 
of upliftment initiatives for the youth and helped him achieve it. 

Since opening the doors of The Werehouse, Aewon has helped launch and 
elevate a number of careers and given a few young artists purpose. Artists 
like Cheesemanchild, who started out as part of the cleaning staff and now 
manages the place. Having this room to flourish by the space has helped him 
develop as both an artist and as a person. 

While there have already been a number of hits and chart-toppers to come out 
of the studio by the likes of Khumz, Mnqobi Yazo, Garde, Earl Evans, Tim 
Lewis, Lil Parker, Kaien Cruz and a whole host more but it’s not just about sky-
rocketing kids to success. The Werehouse has brought in counsellors and even a 
psychologist to help the youth at The Werehouse deal with their problems and 
take care of their mental health. There’s a holistic approach to things with a 
focus on mental and physical health that extends beyond just The Wolfpack X 
and Werehouse crew. The Werehouse also hosted a lifestyle training program 
that provides physical training sessions with qualified trainers, and info sessions 
by qualified dieticians and nutritionists which is open to the public every 
Wednesday. 

 


